
I Semester B.Com. Examination, February/March 2024 

(NEP) (F+R) 
COMMERCE 

Time: 22 Hours 

Paper -1.3: Principles of Marketing 

Instruction: Answer must be written either in Kannada or English. 

1. a) Define marketing. 

Answer any six sub-questions. Each sub-question carries two marks. 

b) Give the meaning of value. 

c) Expand AIDA. 

AIDA 9 OgOA. 
d) What is product mix ? 

e) State two importance of green marketing. 

f) What is telemarketing ? 
3OD`FBor w0Jda ? 

SECTION �A 

g) What is personal selling ? 

NP -317 

h) What is branding ? 

Max. Marks : 60 

(2x6=12) 

P.T.O. 
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SECTION-B 

Answer any three questions. Each question carries four marks. 

2. Explain the importance of marketing process. 

3. What is marketing research ? Explain its objectives. 

4. Explain the value delivery process. 

5. What are the objectives of price setting ? 

6. What are the benefits of green marketing process ? DiscCuss. 

SECTION-C 

Answer any three questions. Each question carries twelve marks. 

8. Explain the different methods of promotion. 

7. Examine the factors that must be considered while selecting the distribution 
channels. 

(4x3=12) 

(12x3=36) 

9. Discuss in detail the various steps involved in the development process of 
new product. 

11. What is marketing segmentation ? Explain the bases of segmentation. 

10. Explain how external marketing environment has an impact on organisations. 
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